TEACHING PLAN FOR ACADEMIC YEAR 2013 - 2014

NAME OF LECTURER Mrs. Gracy Dsouza
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March / SEMESTER TERM END EXAMINATION-WORK -------- “PAPER SETTING ;
April 11 March to 30" April | PAPER ASSESSMENT; ENTERING MARKS & COMPARISION; MODERATION”
TOTAL LECTURES
16 WEEKS
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IN CASE OF EXCESS LEAVE PROPOSED WAY TO COMPLETE SYLLABUS :-----------------

TOTAL WORKLOAD POSITION------------

CLASS | DIVISIONS TOTAL
SUBJECT (COVERED ABOVE) A, B,C 9
OTHER SUBJECTS CLASSES DIVISIONS
1)Business Law S.Y.B.Com A B 8
2)Marketing Research T.Y.B.Com | B 3

TOTAL WORKLOAD | 20
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